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Advertising Brands:

/ Cross Device Effectiveness




/. E-Retail reached £104 billion in 2014 (IMRG)

... and people switch devices during tasks

2

Smartphones are
considered the go-to
device

54% switch devices
during tasks if using 2+
devices (73% switch if
using 3)

Typically sales are
completed on a bigger
screen (60% completed
sales on PC, 30% on
tablet)
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Digital advertising reached £7.2 billion in 2014,
with mobile up 64%
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Total £5.6bn £1.6bn
Display 27% 47%

*Brand advertising now estimated at a fifth of digital spend*
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Zhe campaigns
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John Lewis
SEAT

Mii by Mango The Edit Women’s Fashion
ABC1 Adults, 29/10/14 - 19/12/14 ABC1 Females, 14/10/14 - 07/11/14
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' -~ The study

2 campaigns 18 publishers
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The creative

/
2

[ e -

Y f

- PhG-uk cofra com

Which N are vouy .
S 360 OF .

Carwe © Ll -

E phd-uk.celtra.com c
MILhy 360 0rQ
“—u Mo BEAUTY

=
[+ rmomuone

‘ © DOWNLOAD BROCHURE
|
‘ © LOCATE A DEALER

' .' research
NOW"
T=———y




. The creative
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NIKE

. TRAINERS
’ £90 »

see John Lewis
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/. The publishers
-
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Timelnc.
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The devices
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TABLET DISPLAY MOBILE
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Two stage research project

ch Now Group, Inc.

1. Campaign Effectiveness:
Retargeting Study

© 2015 Resear

2. Context Analysis:
Forced Exposure Test
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o | SellMyCar. =
The friendly car buying service
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Research Findings
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/' Key findings

. Mobile advertising cut through

2. Exposure on 2 devices significantly increased
campaign effectiveness

3. Each device played a different role
4. Premium sites are more trusted and liked

5. Established planning rules still apply
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1. Mobile *
advertising @
cut through %



Mobile advertising cut through
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+133%

Ad Awareness Ad Recall
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Mobile advertising cut through

/
2

Very likely to
Eye catching Interesting Appropriate recommend the brand
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;xposure on 2 devices
’/ 60%

Ad awareness

®m One device exposure ® Two device exposure

n research
e now *uplifts are calculated vs the control




/. Exposure on 2 devices
’/ 60%

|
G INQN

30%

Ad awareness Brand consideration

®m One device exposure ® Two device exposure
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/. Exposure on 2 devices
’/ 60%

30%

15%

0%
T T
Ad awareness Brand consideration Recommendation
®m One device exposure ® Two device exposure
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/. Exposure on 2 devices
’/ One device exposure Two device exposure
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The advert is
relevant to me

The advert made
me think
differently about
the brand
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3. Each device plays
/La-dlfferent role .
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The devices
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DISPLAY TABLET MOBILE

General information Interactions Location-based
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4. Premium sites are
more trusted & liked

rader AOI, ' guardian ®CBS
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Premium sites
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be together. not the same.
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jobs dating more~ UK edition ~

theguardian

A UK word sport football opinion culture economy lifestyle fashion environmext tech money travel = allsections

home ) lifestyle food health&fitness love&sex family women h ga

lifestyle Tastetest Easter
treats

% Adults, stop kidding yourself: fast food is
afix for your nostalgia, not hunger
A Myf Warhurst

6 @6 Butch chic: how the gender-neutral
trend has ruined my wardrobe
!’ Sophie Wilkinson

+2179% more likely to
trust premium sites
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Video: Alps crash black box found  Lil' Chris dies aged 24 UK boeefs up Falklands defences  ‘Secrat of the Universe'found  Huge killer salamander found
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British victims
confirmed

Foreign Secretary Philip Hammaond %
releases fiure aftr i disaster
Find out move

Morecn Gemanwings crash
Pl WAy (

@
android W'

Latest headlines

Video: Colour blind people
see colour for first time

&5 vabe AOL My Homepage

+236% more likely to trust
adverts on a premium site




Premium sites
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What does it mean?
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Conclusions

1. Mobile advertising cut through

2. Exposure on 2 devices significantly
increased campaign effectiveness

3. Each device played a
different role

4.Premium sites are more
trusted and liked

5. Established planning

rules still apply
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Include mobile in brand and response
plans where possible

Plan across at least 2 screens to
deliver maximum brand uplift

Consider the role of each device to
meet campaign objectives

Continue to utilise relevant, premium
environments - but investigate the
most efficient way to access them

Optimise towards all available
parameters




Conclusions: The Research Suggests....
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Awarenes D

arch Now Group, Inc.

Consideration DISPLAY MOBILE
Preference D
DISPLAY TABLET

But, in some cases, a single device may deliver the best

results.
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/. 3 key factors

Device Customer Journey Brand or Category z
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Consideration E
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Advertising Brands: Cross Device Effectiveness
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1. Mobile delivers cut g
through for brand metrics : :
(e.g. +133% recall) £ ;

£ 15%
2. Cross device (same & 0% .
Imprlfsbs'(t)tnS) bde“\élers |ft Ad awareness Brand consideration | Recommendation
MucC etter brand uplirt...

B One device exposure B Two device exposure

3. Consumers are
236% more likely to trust gurdian  MEARST  @elograpl O e

. . MEDIA GROUP glogl
adverts on premium sites
RTE  Timelnc Mder News U

AOI . [PC|Mepia ity Miror pic ©CBS Condé Nast %’ﬂfﬂ:«mﬁ
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